
Day 1: Monday, 16th August 2004

0730 – 0900 Breakfast Re g i s t rat i o n

0900 – 0905 We l come Ad d re s s
Host – Riz Kh a n

0905 – 1030 " Leadership in Difficult Ti m e s "

Ru dy Giuliani KBE Ex-Mayor of New York City

Au d i e n ce Q&A Se s s i o n

with Ru dy Giuliani KBE
Host – Riz Kh a n

Co f fee Bre a k

1100 – 1225 " Ci n e m a , Leadership & Soc i e ty "
Francis Fo rd Co p pola O s car-winning Film Di re cto r

Au d i e n ce Q&A Session 
with Francis Fo rd Co p po l a
Host – Riz Kh a n

1225 – 1255 " Leadership Challenges Facing Asian Nat i o n s "
Guest of Ho n o r

Lu n c h

1400 – 1515 " Global Brand Le a d e r s h i p :
An Asian Pe r s pe ct i ve "

Ch ew Ch oon Seng CEO – Singapore Airlines

Au d i e n ce Q&A Se s s i o n

with Ch ew Ch oon Se n g
Host – Riz Kh a n

Co f fee Bre a k

1545 – 1700 Panel Di s c u s s i o n
" Next Ge n e ration Leadership  – Is s u e s,
Challenges & Oppo rt u n i t i e s "

Ru dy Giuliani KBE, Francis Fo rd Co p po l a ,
Ch ew Ch oon Se n g, Wa rren Be n n i s, Russell 
Si m m o n s, Al Ri e s

Mod e rator– Riz Kh a n

1900 – 2100 Global Brand Fo rum De l e g ates Dinner 

Day 2 :Tu e s d ay, 17th August 2004

0900 – 0915 O pening Re m a rks & Day One Highlight s
Host - Riz Kh a n

0915 – 1030 " Leadership Crucibles - 
How Do We Build Be t ter Le a d e r s ? "
Wa rren Bennis Chairman of the Leadership Institute

Au d i e n ce Q&A Se s s i o n
with Wa rren Be n n i s
Host - Riz Kh a n

Co f fee Bre a k

1100 – 1230 Ap p l i cation Se s s i o n
" How Do We Build Be t ter Le a d e r s ? "
Wa rren Bennis Chairman of the Leadership Institute

Lu n c h

1330 – 1500 " Ma rketing Le a d e r s h i p "

Al Ries Marketing Strategist/Author

Au d i e n ce Q&A Session 
with Al Ri e s

Host – Riz Kh a n

Co f fee Bre a k

1530 – 1700 " Brand Leadership & Po s i t i ve Social Ch a n g e "
Russell Simmons  Founder/CEO - Def Jam Records

Au d i e n ce Q&A Session 
with Russell Si m m o n s
Host – Riz Kh a n

1700 – 1715 Closing Ad d re s s
Host – Riz Kh a n

Please note that the prog ramme and spe a ke r s can be subject to changes.
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